
Persuasive Writing
Lesson 2 WC 18-05-2020



Tuesday 19th May 
W.A.L.T.: use persuasive devices



Have you completed yesterday’s work? If not, you know 
what to do!

If you have, look back over what you decided yesterday -
change or improve it and be ready to move on…



What type of text are we creating?

To entertain?

To inform or explain?

To persuade?

Fiction or non-fiction?



I hope that you decided on to persuade?
What are you trying to persuade your audience to do?
• Vote for you?
• Buy a particular game?
• Sign your petition?
• Buy you something?
• Visit somewhere?
• Come to your party?
• Try a new food?



I hope that you decided on visit somewhere?

Believe it or not we are constantly trying to persuade 
people and are continually being persuaded. Some people 
are more successful than others.

It is a skill which you can learn (shh, don’t tell your 
parents!).



Do you remember last week we learnt about imperative 
verbs? These are sometimes called bossy verbs and come 
at the start of command sentences.
At school, I use them all of the time:
➢ Write the date.
➢ Talk to your partner.
➢ Listen carefully, I am going to give you three 

instructions.
➢ Look at me when you say goodbye.

Which are the imperative verbs?



Did you find them?
➢ Write the date.
➢ Talk to your partner.
➢ Listen carefully, I am going to give you three 

instructions.
➢ Look at me when you say goodbye.

When you use imperative verbs, you are more likely to 
persuade people to do what you want.
Why do people write persuasive texts for holiday 
destinations?



To persuade you to go there? Why? To spend your money 
there and not somewhere else? Why? Because that is 
how they make their living!



Write some imperative verb sentences now to persuade 
your audience to visit your chosen holiday destination. 
Remember this? Use it to help you. 

See my example …



Can you see how the use of imperative verbs 
persuades the reader to do things?

Travel back in time

Enjoy a performance

Admire the breathtaking vista

Stroll along avenues of trees

Write your own, write plenty – you may 
not use all of them. What I have 
drafted would not be enough! (Keep 
your target audience in mind.)



Next step.
You need to make sure that you have use adjectives to 
make your locations or experiences sound really 
tempting.

Some of you will have done this automatically, some of 
you will need to improve your word choices and some of 
you will need to do it.

Do it and then look at my example…



Adjective choice is important.

Let’s take the adjectives out of one 
sentence. 
Take a tour and wonder at the 
costumes, wigs and scenery.

The sentence gives the information but it is 
not very persuasive. What about this?

Take a tour and wonder at the 
standard costumes, used wigs and 
painted scenery.

Can you see how you need the best 
adjectives to persuade your audience?
I could have done better!



Can you see my improvements?



More editing



Imperative verbs √
Adjectives √
Next, the rule of 3 (sometimes known as Alice’s rule –
long story, eh Alice?)

Grouping things into 3s or repeating things has a powerful 
persuasive effect. These can be together (costumes, wigs, 
scenery).



Or the rule of 3 can be spread out. I have chosen rolling; I 
have had to edit, but look where it is in my sentences …

I am letting my reader know 
that the Cotswolds has a 
rolling landscape. (It’s a 
selling point)



Look back and use the rule of 3 in your drafted work.
The final feature that I want you to include is rhetorical 
questions.

To remind you, a rhetorical question is a question that 
does not expect an answer. It can actually tell you or 
persuade you in the way we are using it.

Let’s look at some examples >>>



Have you?
✓ Written about your holiday destination for your target 

audience.
✓ Written numerous sentences using imperative verbs to 

persuade your reader that the holiday destimation has a lot 
to offer?

✓ Used descriptive adjectives to persuade your reader that your 
holiday destination is just what they are looking for?

✓ Used the rule of 3 either as a group and/or spread out to 
brainwash persuade your reader?

✓ You have written some rhetorical questions- haven’t you!
✓ Would you like to stop now? (Ha, if you have done all of that, you may!)


